


lI’]SUOﬂ'\SllC’I\)HU'ﬂuUS lnrﬂnaaouuamomaluao lua\)mnnau
Gen Z ua: Alpha lsuunamammsa\)enmms:)uu dowalkaaia
naunammsaoenmmmuImuucnuamu

gDQUIgUDVIUAINAU
Beauty Care {u
oYMV Online aouu
amomaluaotunnvao
optd

-—
i '\
SR Y AN ¢
r o )
» 1
" 7\ '
\

“Seph’bra"Kids |

InsudtGnKegviHDUcvHUINIASUAULdUad

Beauty Traffic Contibution from Online

W 2022 m2021

Gen Z GenY Baby Boomer

Source: Kantar 2023 Thailand Beauty Trends Report l( AN TAR

UtyridoKuN tunaudesu

JIdnIgu _ &ooosluu
dOHWQ FooaquU

Acne have maintained a high volume of interest throughout the year,
compared to Oily face and sensitive skin.
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MAKEUP REMOVER
FORMAT IN THE MARKET
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PRODUCT INFO.

Biore Micellar Cleansing Water
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PRODUCT INFO. Bioreé

Biore Micellar Multi-Vitamin Cleansing Water — Brighten Up
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Life of Young Generation

TARGET CONSUMER REVIEW
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https://shop.tiktok.com/view/product/1731546078809262095?region=TH&locale=en
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COMPETITOR ANALYSIS

Who else is

in the market?
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